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	1. Supply at least 3 levels of ideas.

2. Please go to handouts for the correct outline format.

	Thesis: While some companies made genuine improvements in their products to attract the consumer, others just added a few catchy words to their packages.

I. Introduction: The world is full of green and health-conscious marketing.

II. Main body: America’s biggest advertisers jumped on the eco-health bandwagon.

A. Background

1. Americans always expressed their passion and concern through the products they bought.

2. There were endless reports.

B. Manufacturers capitalized on trends

1. Some companies made genuine improvements in their products

  <Example> Tom’s of Maine

a. Boxes for items are all made with 100% recycled paper.
b. Plastic bottles are recycled.
c. They sell refills of its deodorants

           2. Other companies just added a few catchy words to their packages

             <Example> 

a. Boxes with a tablet or a roll of paper say it’s recycled

Fact: They contain only 50% wastepaper.

b. There is no CFCs hairspray.
Fact: Another ozone-eater is used.

c. The plastic bottle is recyclable

Fact: It is made by un-recyclable materials

C. There are organizations to protect consumers

1. Federal Trade Commission (FTC)

a. Functions: (1) They protect consumers from misleading   

advertising.

            (2) They issue guidelines.

b. A recent case: Mr. Coffee withdrew their claims:  “No chlorine” and “recycled paper” because of FTC’s intrusion.
2. Green Seal

* Function: They play an independent tester for green products

3. Food and Drug Administration (FDA)

* Function: They play the watchdog of the food industry

III. Conclusion: For the smart shopper, the old adage still holds true: Caveat emptor—Let the buyer beware.


